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Dear Delegates 

 

WELCOME TO A FORUM DEDICATED TO THE GLOBAL SEAFOOD INDUSTRY – NOW IN BERGEN

The 8th North Atlantic Seafood Forum (NASF) has undergone major changes. NASF is moving to my home town,  
Bergen, from 2013, bringing our arena to the huge marine cluster in the western region of Norway. The Bergen 
region is home to some 1.100 seafood industry companies.

Following this year’s UN Rio+20 conference, the main theme for NASF in 2013 is “Food Security”. We’ll explore  
seafood’s new geopolitical role – highlighting the ever increasing importance of our industry in an expanding world 
food trade. Seafood products are among the most widely traded commodities in the world, totaling some 

USD 120 billion per year.

Following the success of the 7th NASF; we have become one of the most important meeting places for anyone 
involved in seafood. New players and stakeholders will take the stage and share their insights. These include World 
Bank, OECD, Global Aquaculture Alliance, along with speakers from around 20 countries. Building on the successful 
outcome of NASF 2012, FAO will again convene a number of stakeholders from developing country partners, 
including Africa and South East Asia. The focus will be on policy issues, the implementation of the FAO Code of 
Conduct for Responsible Fisheries and some major seafood commodities in international trade. 

In 2013, we have an outstanding program, featuring more than 100 speakers in 10 seminars over 3 days, delivering 
real value to the delegates – our biggest and best yet! We welcome back for the 3rd time, 5 major European retailers 
to a unique seminar discussing consumer trends and the outlook for European retailing. We also continue our 
seminars on the Salmon, White Fish and Pelagic sectors, along with the MSC supported Sustainability Seminar.

A new feature is the “Marine Innovation Day” pre-conference seminar focusing on technical issues and cutting-edge 
themes for the aquaculture sector: “Global Aquaculture Solutions”. Another initiative is the “Global Fisheries Manage-
ment and Policy” seminar involving key global players. Pareto is continuing the large investor and capital markets 
seminar involving the major stock exchange listed seafood company CEOs presenting their outlook.

NASF’s enlarged program is the result of interaction with industry companies, partners, and stakeholders. They have 
all given us strategic guidance and help to set the right agenda and themes to maintain NASF as a true world class 
event. On behalf of North Atlantic Seafood Forum; MareLife, Pareto, FAO, our co-organisers and our distinguished 
sponsors; we welcome you to the 8th NASF arena, March 5-7.



3

Welcome, Jørgen J. Lund, Managing Director, North Atlantic Seafood Forum AS 2

Contents 3

Welcome, Hon. Lisbeth Berg-Hansen, Minister of Fisheries, Norway 4

Welcome, Trude H. Drevland, Mayor, City of Bergen 5

Welcome, Arni Mathiesen, Assistant Director General, FAO, Rome 6

Welcome, Guus Pastoor, President, AIPCE, Brussels 7

NASF Programme 2013 – overview 8 – 9

Programme 10 

  Day 1: 6 March 

Seminar 1 + 2: Opening and Policy Session 10 

Side Event: FAO and Institute of Marine Research new EAF, Nansen programme 11 

Seminar 3: 3rd NASF European Retail Seminar 12 – 13 

Seminar 4: Global Salmon Supply, trade, markets and prices 14 

Seminar 5: Global Fisheries Management and Policy seminar 15

  Day 2: 7 March 

Seminar 6: FAO NASF Global Whitefish Summit 16 

Seminar 7: FAO NASF Pelagic Industry Summit 17 

Seminar 8: Pareto Corporate Seafood Finance Seminar 18 – 19 

Seminar 9: MSC NASF Sustainability and Communications Seminar 20 – 21

  Day 0: 5 March 

Seminar 10: Marine Innovation Day 22 – 23

NASF Social Events 24

NASF 2013 Sponsors 25

North Atlantic Seafood Forum Exhibition Business Arena 26

Map / Conference exhibition 27

Aquanor Trondheim 13-16 August 2013 28

North Atlantic Seafood Forum International Team 29

Practical Information 30

Date for NASF 2014, March 4-6 2014 (week 10) 31

NASF Programme per February 28th 2013
The programme has been compiled with the maximum care and attention. 

Nevertheless the organiser cannot be held responsible for any errors or omissions that may be present in the programme itself.

CONTENTS



4



5



6



7

EU Fish Processors and Traders Association 
Association des Industries du Poisson de l’UE 
 
EU Federation of National Organisations of Importers and Exporters of Fish 
Comité  des Organisations nationales des importateurs et exportateurs de 
poisson de l`UE 

Brussels, 26 February 2013 

Dear delegates, 
 
Welcome to the first edition of the North Atlantic Seafood Forum (NASF) in Bergen! 
After many years in Oslo, we’ve redirected our path to another part of Norway, a region known for its 
great coastline. 
And known for its seafood that plays an important role in the economy. 
 
Two words I’d like to single out: economy and seafood. 
 
Over the last years we’ve discussed sustainability at the NASF in several sessions. 
When discussions started, the main point seemed to be how to define sustainable seafood. 
Since then, the seafood business has made remarkable progress, both in terms of intent and content. 
Naturally the primary focus was on ecology; how to get things right for now and for in the future. 
 
Now, as the economic climate in many parts of the world has become harsh, the other dimension of 
sustainability becomes more apparent. 
Do we have a viable economic model? 
Far too often margins in our business are not sustainable because of price pressure. 
Sustainable fish is a precondition to operate a seafood business, but it also has a price. 
 
How do we set our strategic goals, knowing consumers are more cautious about spending? 
What products will attract the consumer, and how can we organize the value chain to be most 
efficient? 
 
The opportunities are there and well known: fish is a healthy source of protein, and more and more 
consumers are aware of that. 
So what are drivers to generate more growth in fish consumption? 
 
These are some of the main topics on the agenda for this year’s NASF. 
The programme overview reveals a great number of sessions and an impressive list of speakers. 
Without doubt, the coming days at the NASF will provide you with insight in the latest developments, 
and hopefully also with new ideas. 
 
I wish you all a pleasant stay in Bergen. 
 
Yours truly, 
 

 
 
Guus Pastoor 
Chairman 



NORTH ATLANT
PROGRAMME OV

MARINE INNOVATION DAY
5 MARCH 2013

DAY ONE – 6 MARCH 2013

BE INSPIRED BY THE BEST
Get insights into key strategic issues, policy and business development as well 
as a fresh market outlook for the global fisheries and Aquaculture sectors. 
More than 100 prominent speakers in 10 seminars will give you the latest updates.
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A half-day industry workshop
 
Institute of Marine Research 
Namibian Ministry of Fisheries 
PINRO Russian Federation
Norwegian Director General of 
Fisheries 
Global Partnership for Oceans 
World Bank 
PwC Seafood Centre 
FAO 
European Commission 
OECD
Agua Mind

GLOBAL FISHERIES
MANAGEMENT AND POLICY 
SEMINAR
1330 – 1715

Major operators and insiders
 
Kontali Analyse 
Pareto AS 
Marine Harvest 
MultiExport 
Morpol 
Norwegian Seafood Council

GLOBAL SALMON SUPPLY, 
TRADE, MARKETS AND 
PRICES
1330 – 1630

Sustainable Growth / Consumer trends
Young’s Seafood 
Jonathan Banks Associates 

Retailers’ presentations 
Marks & Spencer, Swiss COOP, NorgesGruppen

NASF EUROPEAN RETAIL SEMINAR
0940

President of AICPE, Guus Pastoor 
Mayor of Bergen, Trude H. Drevland 
 
Minister of Fisheries and Coastal Affairs, Lisbeth Berg-Hansen 
Assistant Director General to FAO, Arni Mathiesen

OPENING AND POLICY SESSIONS
0900

Challenges 

Think Tanks

Innovative cases

Vision paper for Global Aquaculture Solutions

Global Aquaculture Alliance
Kefalonia Fisheries
Aqua Gen
NOFIMA
The Research Council of Norway
IMR
SINTEF
EWOS
NIFES
Nordlaks Oppdrett
Oslo Business School
Cape Fish

Organized by:
Marelife in cooperation with Storby Marin
Supported by:
The Norwegian Seafood Research Fund – FHF

GLOBAL AQUACULTURE
SOLUTIONS SEMINAR
0900 – 1630

1230 Lunch and networking at conference hotel – Radisson Royal, Bryggen

NASF side event 1400-1600:
FAO/IMR EAF Nansen program
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DAY TWO – 7 MARCH 2013
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Views and analysis by 
major stakeholders
 
Icelandic Group 
FAO 
Norwegian Seafood Council 
Nergård 
Trident Seafoods 
Regal Springs
Coldwater Seafood 
Tunacore Fisheries
EWOS
Conxemar
AWF 

NASF FAO GLOBAL 
WHITEFISH SUMMIT
0900

Presentations by industry 
experts
 
FAO 
Kontali Analyse 
Austral 
Norway Pelagic 
IFFO 
Santa-Impex 
EWOS 
BioMar Group

NASF FAO PELAGIC 
INDUSTRY SUMMIT
0900

Invited companies 

Aker Seafoods
Austevoll
Bakkafrost
Cermaq
Exalmar
Grieg Seafood
Lerøy Seafood
Marine Harvest
Multiexport
Norway Royal Salmon
Salmar
Norway Pelagic
Sølvtrans

NASF PARETO 
CORPORATE SEAFOOD 
FINANCE SEMINAR
0900 – 1330

Adding Value to
Sustainable Seafood
 
Birds Eye Iglo Group 
FAO 
MSC 
Metro Group 
Heiploeg Group 
McDonalds 
Marine Harvest 
Det Norske Veritas (DNV)

Organized by:

2ND NASF MSC 
SUSTAINABILITY AND 
COMMUNICATIONS 
SEMINAR
0830

Private meetings

NASF PARETO 
CORPORATE SEAFOOD 
FINANCE SEMINAR
1400 – 1600

1330 Lunch and networking at conference hotel – Radisson Royal, Bryggen

Organized by:

NASF Delegate networking 
and private meetings

Pelagic Industry executive 
meeting and dinner  
– by invitation only

Hosted by 
Norges Sildesalgslag

1600 - 2200

1st NASF professional 
seafood retail course 
Norway Seafood Centre

–  Exclusively for  invited 
European major 
 retailers

– by invitation only
1100 – 2200
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Main Theme – Food security on the global agenda 1

The World Food Summit of 1996 defined food security as existing “when all people at all times 
have access to sufficient, safe, nutritious food to maintain a healthy and active life”. However, 15 
years later, in 2010, the world reached for the first time, a billion people that did not have enough 
food to secure their most basic needs. The reasons for this situation are many and complex, such 
as low food crop productivity, poor access to markets, changing of food habits, high oil prices, 
limited rights for women and farmers, speculation in the food commodity market and climate 
changes. 

On top of this the world got a serious wakeup call in 2008. At the same time as the financial  
crises unfolded, food prices peaked to an all time high. Record prices on the most basic food  
commodities such as wheat, maize and rice triggered food related riots and conflicts many places 
in the world. Since then, the food prices have continued to be higher and more unstable than we 
were used to before 2008. 

UN Conference June 2012: RIO+20: 

When the world met at the Rio+20, in June, the global critical food situation was part of forming 
the stage. Food security was high on the agenda, and was addressed and outlined in the formal 
outcome of the conference. The UN Rio+20 conference is a historic opportunity to define  
pathways to a sustainable future for mankind.

NASF 2013 Theme: Seafood in a new geopolitical role: “Fish is food”

Food security is a global top priority. To meet this goal of ending hunger in the world, all good 
forces must unite. All food sources must be utilized - in a sustainable manner. Fish and sustainable 
management of our oceans and world aquaculture industry are part of the solution on how to end 
hunger and malnutrition. These facts were addressed at the Rio+20 and clearly linked our oceans, 
aquaculture sector and fish with food security and nutrition. Fish is a healthy and and crucial  
part of a nutritious diet for as many as 1 billion people. There is a growing awareness in that our 
oceans and fish farming are vital food baskets that need to be secured for future generations. 
This awareness materialized in text where fish is clearly linked with food security in the approved 
outcome document for Rio+20, entitled “The Future We Want”.

PROGRAMME  
6 MARCH 
2013

Conference Chair; 
Guus Pastoor President,  

European Seafood Federation 
(AIPCE), Belgium

Theme:  
Food security on the global 
agenda – seafood in a new 

geopolitical role

BE 
INSPIRED 

BY 
THE 

BEST!

1/2 OPENING AND POLICY SESSION

(1) Opening 
Conference Chair Guus Pastoor, President, AICPE, Belgium 

Welcome to Bergen 
Bergen Mayor Trude H. Drevland, Norway

(2) Policy Session: Food security on the global agenda  
– seafood in a new geopolitical role
Minister of Fisheries and Coastal Affairs, Lisbeth Berg-Hansen, Norway

Assistant Director General Arni Mathiesen, FAO, Rome

0900

0905 

 

0910

0930

1) Ministers from the Norwegian Ministry of Foreign Affairs gave 2 major policy speeches in 2012, address-
ing the issues of “Seafood in a new Geopolitical Role” and “Food Security - fish is food”. The above overview 
is an extract illustrating these core themes. For more details, see Ministry’s web page at www.mfa.no.
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DAY ZERO

FAO and Institute of Marine Research new EAF  

(Eco system approach to fishing) Nansen programme
FAO and IMR will organize a new NASF side event to take place at the conference hotel Tuesday March 
5th. The background and main themes are as follows: 

The Nansen program which has been operational since 1975, started as the Norwegian fisheries program 
to support newly independent States and is associated with the ideals of Fridtjof Nansen the Norwegian 
marine scientist, explorer and statesman which include supporting the poor and disadvantaged and pro-
moting international cooperation. There have been two research vessels in the programme both named Dr 
Fridtjof Nansen and operated by the Centre for Development Cooperation in Fisheries of the Institute of 
Marine Research of Norway. The vessel has become a symbol for the sustainable development of fisheries 
in developing countries, particularly in Africa. Since 1975, the two vessels both have worked in the waters 
of more than 60 countries – providing advice for sustainable fisheries management and capacity building.

At the turn of the millennium when the ecosystem approach to fisheries (EAF) was recognised as a practi-
cal way to fully implement the FAO Code of Conduct for Responsible Fisheries the Nansen Programme’s 
experience of operation in developing countries provided a strong foundation for a new project to deal 
with the new management challenge. The Nansen programme was transformed into an Ecosystem Ap-
proach to Fisheries, the EAF-Nansen project implemented through a tri-partite agreement between No-
rad, FAO and IMR. 

Since 2006, the project has been supporting fisheries managers to take EAF considerations into account 
in management, and in ecosystem assessments and monitoring. Preparing and implementing fisheries 
management plans have been central in assistance to partner countries. In 2012 the Government of 
Norway decided to replace the existing research vessel with a new one to support the second phase of 
the EAF-Nansen project. A new science programme based on research (field work with the R/V Dr. Fridtjof 
Nansen and data analysis), support for policy/management development, and capacity building  is also 
being developed.

The Nansen Programme side-event will highlight the outcomes of the EAF-Nansen project and the fore-
runner Nansen programme. It will look at partnerships and contribution to the global agenda for fisheries 
in the light of climate change and possible effect on marine resources, especially in Tropical and Sub-
Tropical areas. It will be demonstrated that implementing an ecosystem approach to fisheries  is also a 
practical way towards certification and eco-labelling of fisheries products.

Fisheries and aquaculture play a fundamental role in providing food security, employment, contributing to 
trade, and income generation. To effectively play this role, fisheries and aquaculture have to be  responsibly 
managed. This implies preventing overfishing, promoting sustainable aquaculture,  co-ordination and de-
livery of effective research, and the empowerment of people, especially women. 

NASF Side Event  
Tuesday March 5th 2013

More information is available at 
www.fao.org.

Contact person:
Dr. Audun Lem
Email: audun.lem@fao.org

The Fisheries and Aquaculture Depart-
ment of the FAO provides technical as-
sistance in all aspects of fisheries and 
aquaculture management and develop-
ment and is committed to forging closer 
and more effective partnerships with 
various stakeholders to achieve long-
term sustainable results in the fisheries 
sector. 

FAO is also assisting its member coun-
tries in gaining access to international 
markets. These activities include analy-
sis and dissemination of information on 
trade, market and price trends, devel-
opment of international guidelines to 
facilitate trade and capacity-building to 
enable countries to increase their ben-
efits from production, processing and 
exports.3rd R/V Fridtjof Nansen Newbuilding
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Coffee break – networking at NASF Conference Village

Lunch and networking at conference hotel – Radisson Royal, Bryggen

Retailers’ presentations 
COOP, Urs Weingartner, Switzerland

NorgesGruppen, Vidar Olsen, Norway

Panel Discussion and Q&A
Moderated by Chair and Jonathan Banks

3 3rd NASF EUROPEAN RETAIL SEMINAR

Sustainable Growth in Seafood: Retailer perspectives  
on key issues and opportunities
Session Chair Leendert den Hollander, CEO Young’s Seafood, UK

European Consumer trends
Jonathan Banks, Jonathan Banks Associates, UK

Retailers’ presentations
Marks & Spencer, Hannah Macintyre, UK

0940

0950

1010

1220

1030

Chair:
Leendert den Hollander,  

CEO Young’s Seafood, UK 

Theme:  
Key drivers for 

Sustainable Growth

1100

1130

1200

PROGRAMME  
6 MARCH 
2013

BE 
INSPIRED 

BY 
THE 

BEST!

3rd NASF European Retail Seminar
Fish is a healthy protein that has a key role to play as part of a healthy diet. In that context, there is a  
real category growth opportunity by encouraging people to eat more fish. This puts even more impor-
tance on sustainable sourcing and responsible management in what is a truly global food supply chain.

“Sustainable Growth” could be approached from 2 angles:

1. What will be key drivers of growth?

This will include the role of general food trends, consumer trends, product & packaging innovation  
as well as category and store management. Leading retailers will give their latest view on the 
above drivers and how they will come to life in-store.

2. How to make that growth sustainable?

Sustainability could be simply defined as “doing the right for now and the next generation”.  
Leading retailers will give their vision & perspective on how they manage sustainability  
and responsibility across the whole supply chain (“from sea to plate”), and where they  
see issues as well ass opportunities for their shoppers.
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DAY ONE

Jonathan Banks 

During his 30+ years in the Fast Moving Consumer Goods industry, Jonathan 
has held several multinational senior sales and marketing positions. In 2010 
he left Nielsen, the world’s largest market research group, where he served 7 
years as European Business Insight Director. By turning consumer behaviour 
and trend data into actionable insights, Jonathan helps manufacturers and 
retailers formulate winning strategies. He is a widely recognized figure in 
British and international media, and a prominent speaker and moderator at 
key industry events around the world, especially in the seafood industry.

Hannah Macintyre, Wild & Farmed Fish Sourcing Manager, M&S, UK

Hannah is responsible for delivering the sustainable procurement strategy 
across all species of fish and shellfish utilised within M&S’ global business, 
comprising 1000 stores in 40 countries. Since joining M&S in January 2010, 
Hannah has worked on a number of projects both internally and in collabo-
ration with the NGO community and industry.  In 2011, she played a key 
role in the development and launch of Forever Fish, M&S’ major new Plan A 
campaign.  Forever Fish sees M&S working in partnership with the Marine 
Conservation Society, WWF and the National Schools Partnership.

Urs Weingartner, Member of Management, Coop Switzerland

Urs Weingartner (42, doctor of Agricultural Sciences ETH Zurich) is responsi-
ble for the strategic purchase of meat and fish. In this context he leads the 
seafood purchasing strategy of the Swiss retailer Coop. Coop Switzerland – 
the second biggest Swiss supermarket chain with more than 800 food stores 
– was the founding member of the WWF Seafood Group in Switzerland in 
2007. In 2011, after an evaluation of 130 of the largest retailers worldwide, 
Oekom Research in Germany selected Coop Switzerland as “the world’s most 
sustainable retailer”.

Vidar Olsen, Category manager, Fish, NorgesGruppen ASA, Norway

Vidar Olsen (40) joined NorgesGruppen in 2006 as Category Manager for 
Fish. NorgesGruppen is Norways largest retailer with 37,4% market share, 
with several Chain concepts tailored to market segments

Leendert den Hollander

Leendert den Hollander is Chief Executive of Young’s Seafood Limited. 
He joined Findus Group as Chief Marketing Officer in December 2009, follow-
ing more than 15 years at global consumer products giant Procter & Gamble. 
Leendert became Chief Executive of Young’s Seafood Limited in March 2011. 
He serves as a member of the Executive Committee of the Food and Drink 
Federation (FDF), Board Member of the Humber Seafood Group and board 
member of Greater Lincolnshire Local Enterprise Partnership.
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Chair:
Jan Trollvik, Director 

Norwegian Seafood Council 
Norway

Theme:  
Will salmon markets  

maintain the strong global 
market demand and high prices 

in the years to come?  
What impact will the Chilean 

recovery have? 
 What is the impact of 

growing consumer demands in 
the emerging BRIC markets?

4 GLOBAL SALMON SUPPLY, TRADE, MARKETS AND PRICES 

PROGRAMME  
6 MARCH 
2013

BE 
INSPIRED 

BY 
THE 

BEST!

Coffee break – networking at NASF Conference Village

The Salmon Sector in 2013:  

Is the reputation of the seafood market as the supplier 

of “stable and continuous” growth being challenged?

The last year the supply situation has been characterized by strong growth-rates, fuelled by  
warm winter-climate in Norway, and later in the year; supply dynamics and harvest pressure 
resulting from an industry being close to the capacity set on biomass levels.  At the same time, 
biological challenges in Europe have also been present, and have reduced the potential for such  
a growth continuing into 2013. 

Price expectations within the industry support that there is little if any expectations for growth, 
and so far there are no signs of any “wave” of Chilean products entering the European markets.

Will this be the year when we see the first signs of a European salmon industry that is not able to 
keep supply at pace with demand? To what extent will Chilean growth affect the European market 
balance? Will Norwegian farmers be able to increase production further on existing licenses and 
where will future growth come from? And how persistent will demand be with rising prices?  
How will other protein prices affect the demand for salmon and how will retailers react to  
possible price changes?  Is the processing industry becoming the “intermediate buffer”, who  
sees correspondingly large and swift changes in their margins? 

The NASF salmon seminar will give insights into these trends and the outlook for the industry  
in the years to come.

Opening
Session Chair Jan Trollvik, Director, Norwegian Seafood Council

Salmon Market and Price Outlook
Lars Liabø, Chairman, Kontali Analyse, Norway 

Seafood sector Stock Market Outlook 
Henning Lund, Analyst, Pareto Securities, Norway

Salmon Supply and Market Outlook – seen from the top
Alf Helge Aarskog, CEO, Marine Harvest, Norway

Q&A

Salmon Supply and Market Outlook – seen from the top
Jose Ramon Guierrez, Executive Director, MultiExport, Chile

Salmon Demand and Market Outlook – Europe
John Paul McGinley, COO, Morpol, Poland 

Salmon Demand and Market Outlook – BRIC/USA
Egil Sundheim, Director, Norwegian Seafood Council

Panel Debate and Q&A 
Moderated by Chair and Henning Lund

End of seminar

1330

1340

1400

1420

1440

1500

1530

1550

1610

1630

1700
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DAY ONE

Coffee break – networking at NASF Conference Village

Global Fisheries Management
Global Partnership for Oceans (GPO) initiative – status and way forward 
James L. Anderson, advisor, Global Program on Fisheries and Aquaculture,  
World Bank, USA

A glance towards 2030. Can we predict the future regulatory  
environment of fish-rich nations?
Torben Foss, Director, PwC Seafood Centre, Norway 

EU Common Fisheries Policy Reform – update
Is the new CFP a turning point for the EU seafood sector?  
Kristofer De Rietz, Directorate-General for Maritime Affairs and Fisheries of the 
 European Commission, Brussels / Mogens Schou, Aquamind, Denmark

Carl Christian Schmidt, OECD Fisheries Division

Panel Debate and Q&A
Moderated by Dr. Audun Lem, Senior Fishery Industry Officer FAO, Rome 
Introduction by Carl Christian Schmidt, Head of Fisheries Policy Division, OECD, Paris

End of seminar 

5 GLOBAL FISHERIES MANAGEMENT AND POLICY SEMINAR

1330

1335

1355

1410

1430

1450

1500

A half-day industry workshop 
Session Chair Tore Nepstad, CEO, Institute of Marine Research, Norway 
Co chair Guus Pastoor, AIPCE, Belgium 

Global Fisheries Policy and Regulatory Environment
Namibia – A successful fisheries management case 
Minister of Fisheries Bernhard Esau, Republic of Namibia

Joint Fisheries Management in the Barents Sea – a success story 
Dr. Yuri Lepesevich, PINRO Russian Fisheries sector

Liv Holmefjord, Director General of Fisheries, Norway

Global Fisheries Management
World Food Security – World Fisheries Contribution; An Outlook 
Johan H. Williams, President of NEAFC and chair of FAO COFI, Norway

Q&A

Chair:
Tore Nepstad
CEO, Institute of Marine 
Research, Norway

1530

1550

1610

1630

1650

1730

1st NASF Global fisheries management and policy seminar

How can we manage the world’s oceans and coastal areas for the benefit of future generations? 
This is the main challenge to our generation — globally, regionally and locally. 

With NASF in Bergen, global fisheries management will be an important part on the program. 
The Bergen region hosts some of the strongest and most experienced institutions in the marine 
sustainability area.

Norway Directorate of Fisheries and Institute of Marine Research (IMR) have 40 years’ experi-
ence in providing development support to fisheries research, aquaculture and issues relating to 
oil, fish and the environment. The Norwegian 20-year Nansen program in Namibia is called by 
FAO one of their main global successes in this sector. This is also the case for the long lasting 
fisheries management cooperation between Norway and Russia in the Barents Sea.

Future perspectives on global regulatory framework development will be on the agenda. Inter-
national bodies such as NEAFC, FAO, World Bank and OECD along with PwC will share their views on 
these trends. Following the success of the NASF 2012 EU fisheries policy reform workshop, further 
development of EU’s common fisheries policy will be addressed by the EU Fisheries Commission. 
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PROGRAMME  
7 MARCH 
2013

BE 
INSPIRED 

BY 
THE 

BEST!
Chair:

Magnús Bjarnason
CEO Icelandic group, 

Iceland

Main themes:
Global Whitefish  

– sustainability, resources,  
supply, markets and prices

6 NASF FAO GLOBAL WHITEFISH SUMMIT

Whitefish in 2013 – A déjà vu for the cod industry on 

how to develop markets?

A historically high cod quota on North Atlantic cod in the Barents Sea in 2013 (1 million tonnes), may 
create challenges in the whitefish markets in 2013. With cod prices having been in the lower end 
already in 2012, and a higher quota ahead, many fear a continued pressure downwards on prices.

However, the expected total TAC for haddock in 2013, is almost 30 % down, while the quotas for 
the other main whitefish species, in both the North Atlantic and the North Pacific, will be roughly 
the same as in 2012. Farmed freshwater whitefish have challenged the traditional groundfish 
species in the markets over a number of years, but into lesser degree in 2012. Estimates for 2013 
suggest that a decrease for some of these may continue.

Can the traditional whitefish species from fisheries now re-conquer a position and lost market 
shares from the farmed freshwater species like pangasius and tilapia?

Is product development the answer to how more people shall eat more cod, and is it the case that 
this traditional whitefish industry has “lost the grip” on important seafood markets, during a long 
period of continuously scarcer amounts of raw material, and now has to really fight their way back 
to confidence and preference among consumers.

How can whitefish markets, on the basis of a big cod-quota in 2013, be developed in eco-emerging 
countries like China, Russia and Brazil? Can the US be a potential market to expand into, competing 
with rising prices on poultry and beef, with the North Atlantic’s king of groundfish and it’s  
“lean and healthy” meat? The NASF white fish seminar will give insights into these trends.

Opening and Introductions 
Session Chair, Magnús Bjarnason, CEO Icelandic Group, Iceland

OECD-FAO projections 2021 – global white fish market outlook 
Stefania Vannuccini, Fishery Statistician, FAO, Rome

Global White Fish Market Overview 
Ove Johansen, Norwegian Seafood Council, Norway

Global White Fish Supply Outlook
North Atlantic Supplies: Tommy Torvanger, CFO, Nergård AS, Norway

Namibian Hake exports: Peya Hitula, General Manager, Tunacor Fisheries, Namibia

0900

0910

0930

0950

1010

1100

1120

1140

1200

1220

1240

1300

Coffee break – networking at NASF Conference Village

Global White Fish Supply Outlook
Torunn Knoph Halhjem, Sales Director, Trident Seafoods, USA

Supplies from new white fish aquaculture – Tilapia/Pangasius
Rudolf Lamprecht, Chairman, Regal Springs Tilapia, USA

Dave Robb, EWOS Vietnam, Pangasius

Global White Fish Demand Outlook
UK white fish market outlook and trends: Dominic Collins, Director,  
Coldwater  Seafood, UK

Spanish white fish market outlook and imports: Anna Boulova, Conxemar, Spain

German white fish trends: Alexander Wever, AWF, Germany

Panel discussion – Q&A 
Moderated by Drew Cherry, Editorial Director, Intrafish Media, USA

Lunch at NASF conference hotel

1030

1330



17

DAY TWO

Outlook for global pelagic industry supplies and pricing 
Norwegian Pelagic supplies and pricing: Tor Vikenes, CEO, Norway Pelagic ASA

Outlook for global pelagic markets and prices 
Fish meal and fish oil market trends: Andrew Mallison, CEO IFFO, UK

Pelagic demand outlook in major import markets
Eastern Europe: Alexander Moshensky, CEO, Santa-Impex, Belarus 

Panel discussion
Introduction: “Fish feed fuelling the aquaculture industry” 
Jon Hindar, CEO Cermaq, and Torben Svejgaard, CEO BioMar Group 
Moderated by Enavigo Consult, Denmark

Q&A 

7 NASF FAO PELAGIC INDUSTRY SUMMIT 

Pelagic Industry Outlook

The global pelagic catches are stable or slightly decreasing. Small pelagic keeps a strong position in 
consumption markets especially in the EU, Eastern Europe and Asia and also in some African markets. 
The trend shows increasing interest for Small pelagic as human food and the competition between the 
pelagic consumption industry and the reduction industry for raw material is tightening.

Many pelagic stocks are in good shape and considered to be well managed, but with variations from 
specie to specie. The NSS herring stock experiences decreasing quotas again in 2013, due to low 
recruitment, and the quota will be down by more than 25 %.

MSC accreditation was in 2012 suspended for most Atlantic mackerel fisheries, as a result of the  
failure of certain fisheries to lower catches according to scientific advice. Catches has been far higher 
than recommended followed by increased supply to the markets. The increased mackerel volumes have 
caused a strong price drop throughout the autumn season. 

The South American and especially the Peruvian pelagic catches experienced a strong drop during the 
first season this year, followed by a tight fishmeal and fishoil market.

Fishmeal prices have risen steadily though the year, reflecting both lower YTD catches and fish meal 
production in Peru. The fishing quota for the second fishing season in Peru in 2012 was set to some 
800,000 tonnes, which is a drop of nearly 70 % from a quota of 2,5 million tonnes for the second  
season in 2011. How, will an anticipated shortage of marine proteins and oils in the coming months, 
combined with strong prices on vegetable substitutes affect prices during the first part of 2013?   
Experts from North Atlantic, African and South American suppliers together with key importers and marketers 
will give an overview of market trends and outlook for the global pelagic business in the years to come.

0900

0910

0940

1000

1020

1100

1120

1140

1200

1300

Coffee break – networking at NASF Conference Village

Opening 
Session Chair Iain MacSween, CEO Scottish Fishermen’s Organisation, UK 

The importance of pelagic fisheries for global food supplies
Dr. Audun Lem, Senior Fishery Industry Officer FAO, Rome

Outlook for global pelagic industry supplies and pricing
Global Pelagic Supply and Market: Ragnar Nystøyl, CEO Kontali Analyse, Norway

Latin American Supply: Adriana Giudice, CEO Austral Group, Peru

Q&A

Chair:
Iain MacSween
CEO Scottish Fishermen’s  
Organisation, UK

Theme:
Outlook for pelagic supply, 
demand and market prices.

1030

Lunch at NASF conference hotel1330
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PROGRAMME  
7 MARCH 
2013

BE 
INSPIRED 

BY 
THE 

BEST!

8 NASF Pareto Corporate Seafood Finance Seminar

Pareto Securities is a major shareholder in NASF, and is also the facilita-
tor of the Corporate Finance Seminar. The seafood sector is a key industry 
for Norway. This is reflected in the financial markets, where an increas-
ing number of companies have chosen to use the capital markets to fund 
future growth. Pareto has invited some of the world’s leading stock-listed 
companies to present at the seminar, and will be setting up 1-1 meetings 
during the conference.

0930

1000

1100

1130

1200

1230

1300

For more information,  
please contact:

Simen Bjørnstad 
simen.landmark.bjornstad@paretosec.com 

Tel: +47 22 87 87 49

Kristin Samuelsen 
kristin.samuelsen@paretosec.com 

Tel: +47 22 87 87 06

Pareto Securities is proud  
to organize the largest  

NASF seafood corporate  
finance seminar to date,  

featuring CEOs or CFOs from  
14 stock-listed companies from 

Europe and America.

Companies presenting

Room Dræggen 8 Room Dræggen 7

CEO Andres Lyon, Multiexport CEO Tor Vikenes, Norway Pelagic

CEO John Binde, Norway Royal Salmon CEO Jon Hindar, Cermaq

Room Dræggen 8 Room Dræggen 7 

CEO Henning Beltestad, Lerøy Seafood Group CEO Olav Holst-Dyrnes, Aker Seafoods

CEO Yngve Myhre, Salmar CEO Rossana Ortiz, Exalmar

CEO Regin Jacobsen, Bakkafrost CEO Arne Møgster, Austevoll Seafood

CEO Morten Vike, Grieg Seafood CFO Jon Kvalø, Sølvtrans

CEO Alf Helge Aarskog, Marine Harvest

Coffee break

Lunch

1030

1330
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Oslo Børs has listed companies from all sectors within seafood (salmon, pelagic and white fish). This has created a  
dynamic sector with significant analyst coverage and investor interest. Oslo Børs is the only stock exchange with  
more than 10 seafood shares exceeding USD 100m in market cap, and the stock exchange with the highest  
amount of listed seafood companies.

To an increasing extent, non-Norwegian seafood companies seek listing at Oslo Børs. Since 2010 3 out of  
7 companies listed at Oslo Børs were non-Norwegian.

Oslo Børs facilitates high activity in the equity and bond sectors. The Norwegian high yield market has a total  
outstanding volume of approximately USD ~26bn (August 2012). Another important aspect is the low complexity  
in performing “overnight” 10% equity issues (only need Board authorization).Seafood shares have underperformed  
Oslo Børs since H2 2010, yet have been catching up lately. The figure below shows average performance for  
major listed seafood companies in Oslo compared to Oslo Børs.  

Oslo Børs is the world’s leading financial market for seafood

DAY TWO
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2nd NASF MSC Sustainability and Communications  

Seminar 7 March 2013

Sustainability is a key pillar of doing business in the seafood industry. Pressure on resources and 
supplies, a growing global population and market demands, make sustainable production and 
consumption critical for continued business success. 

To live up to expectations from participants, NASF and MSC introduced the first Sustainability and 
Communications Seminar as part of the NASF Conference in 2012. Given the central position MSC 
occupies in the sustainability debate, MSC was the co-organizer. 

For this ‘NASF First’, the aim was to create a common level of understanding among the NASF 
delegates and senior decision makers in the seafood industry, about the topic seafood sustainabil-
ity, by showing different perspectives on sustainability from different key stakeholders. Further it 
served to inspire the audience by sharing positive outcomes of approaches taken and challenges 
experienced, presented by key actors in the seafood supply chain. 

The seminar was well attended and participants considered the content of the presentations to be 
of high quality. Although some room for improvement was identified, especially on the logistics of 
the seminar, given the success of the 2012 edition and given that sustainability remains a current 
issue for the seafood industry, NASF and MSC decided to develop a Sustainability and 
Communications seminar as part of the 2013 edition of the NASF conference. 

Objectives:
•  In 2012 the focus was on ‘perspectives’, to build understanding and to inspire participants. In 

2013 the aim is to answer to two fundamental questions that are relevant for high level deci-
sion makers:  ‘Why is sustainability important’ and ‘How is it assured and communicated’. 

•  Markets are a key driver of sustainability in the seafood industry and within the market retailers 
and brands play a crucial role. 

•  Retailers and brands act as directors in the supply chain.
They are most exposed to consumers demand, pressures from civil society and they are in many 
ways the stewards of the seafood industry communicating about the category. 

For this reason the 2013 NASF–MSC Sustainability and Communications Seminar will be themed: 
‘Retailers and Brands, Adding Value to Sustainable Seafood ’.

BE 
INSPIRED 

BY 
THE 

BEST!

PROGRAMME  
7 MARCH 
2013

Contact person: 
Camiel Derichs, Deputy Director Europe, MSC  
e-mail: Camiel.Derichs@msc.org 
+31 70 360 5979
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DAY TWO

9 2ND NASF MSC SUSTAINABILITY AND COMMUNICATIONS SEMINAR
Chair:
Peter Hajipieris, Chief Technical, 
Sustainability & External Affairs 
Officer, Birds Eye Iglo Group, UK

Main Theme:
Retailers and Brands,  
Adding Value to Sustainable 
Seafood.

0900

0920

0940

1000

1020

1100

1120

1140

1210

1230

Welcome and introduction
Session Chair Peter Hajipieris, Chief Technical, Sustainability & External Affairs  
Peter Hajipieris, Officer, Birds Eye Iglo Group, UK

Part 1: Why is sustainability important?
Seafood sustainability, Food security and Nutrition from a global perspective. 
Dr. Lahsen Ababouch, Director Fisheries, FAO, Rome

Adding value to sustainable seafood, the business case for MSC 
Rupert Howes, CEO, MSC, UK

Benchmarking sustainability, Metro’s approach to sustainable seafood  
Hans-Jürgen Matern, Vice-President, Head of Sustainability and Regulatory Affairs, 
Metro Group, Germany

Q&A
Moderated by Chair Peter Hajipieris

Part 2: How is sustainability assured and communicated?
Adding Value to sustainable seafood – the case of Atlantic seabob shrimps 
Chris Meskens, Communication Manager, Heiploeg Group, Netherlands

Global Sustainable Procurement and the role of the consumer 
Keith Kenny, Senior Director, McDonalds Corporation

Aquaculture Production, what society expects from us 
Alf-Helge Aarskog, CEO, Marine Harvest, Norway

Our shared future 
Sven Mollekleiv, Senior Vice President, Det Norske Veritas (DNV), Norway

Panel Debate – Q&A 
Moderated by Chair Peter Hajipieris

Coffee break – networking at NASF Conference Village1030

Lunch at NASF conference hotel1330
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PROGRAMME 
5 MARCH 2013 
MARINE INNOVATION DAY

BE 
INSPIRED 

BY 
THE 

BEST!

0 GLOBAL AQUACULTURE SOLUTIONS SEMINAR
Conference Chair: 

Karl Almås, CEO,  
SINTEF Fisheries & 

 Aquaculture, Norway

Moderator: 
Jostein Refsnes, Chairman, 

Nordlaks, Norway

Chair, Vision Paper Group: 
Kjell Maroni, R&D Director, 

Norwegian Seafood Research 
Fund (FHF)

Welcome & Opening Address
Øystein Lie, MareLife Excecutive Manager and Tanja Hoel, Executive Manager of 
Fiskeriforum Vest: Welcome to NASF Marine Innovation Day

Christina Abildgaard, Director Bio Resources and Environments,  
The Research Council of Norway: Opening Address

Keynote Speeches
George Chamberlain, President Global Aquaculture Alliance (GAA): Major solutions 
needed to sustainably expand global aquaculture with particular reference to 
 tropical regions.

Lara Barazi-Yeroulanos, CEO Kefalonia Fisheries: Temperate water aquaculture.

Odd Magne Rødseth, CEO Aqua Gen: Cold water aquaculture.

0900

0920

0950

1015

Organizers: Supported by:

STORBY MARIN

Coffee break, mingling and match making1100 

Think Tanks
A well prepared and managed workshop session aiming at a solution short list of 
issues critical to sustainable expansion of aquaculture. 

“Race for space to feed the world”: Space/land/water/carbon foot print/best prac-
tice/standards: a robust knowledge and legislation based approach to decide where 
to farm and to address critical environmental issues. 
(Chair: Olai Einen,NOFIMA)

Science and technology solutions throughout the value chain: Nutrition and 
feeding, genomics, breeding, vaccines. (Chair: Karl Tore Mæland,EWOSGroup)

Brains, money and dialogue: Recruitment, smart capital and cluster development to 
encrease marine innovation. (Chair: Marius Nordkvelde, Oslo Business School)

Engineering and gear solutions for new generations of aquaculture and processing 
(Chair: Karl Almås, SINTEF Fisheries & Aquaculture)

Human health and seafood: Health effect from seafood consumption. 
(Chairs: Ingvild Eide Graff and Øyvind Lie, NIFES)

Sustainable exploitation of existing resources and pursuing new ones for 
feed raw material and ingredients: Eco fishery, byproducts, krill, calanus, micro 
and macro algae. (Chair: Geir Huse,IMR)

Market innovation: Novel branding and business strategies.  
(Chair: Hanne Benjaminsen, Cape Fish)

1130

Extended Lunch and match making 1230

Innovative Cases & Summing up 
Reports and talks from Think Tank leaders, Vision Paper group leader, general 
 discussion and summing up.

Innovative cases in all fields and all parts of the value chain  
(8 cases x 7,5 min pitches)

End of seminar

1400

1545

1645
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MARINE INNOVATION DAY

GLOBAL AQUACULTURE SOLUTIONS
NASF Marine Innovation Day is the annual pre-seminar to the North Atlantic Seafood Forum. 
NASF Marine Innovation Day successfully gathers the key players to advance the biomarine sec-
tors globally in the smartest and most sustainable way.

In 2013 we focus on  “Global Aquaculture Solutions” needed to sustainably expand global aqua-
culture manyfold.

HOW WE RUN THE DAY

The “landscape” of challenges and opportunities.
High esteem players in the sector share their visions and recommendations how and where to 
move to develop the blue food for the world and thus set the agenda. 

Think Tanks.
In all 5 categories of Think Tanks will be run parallel. The general topics are carefully selected to 
cover in the best possible way all tracks of solutions to be pursued to move forward global aqua-
culture in the most cost efficient and sustainable way. The 5 categories will be reflected in: Think 
Tanks, The Vision Paper, delegate grouping for Match Making and also for grouping the innovative 
cases 

Match making.
Ahead of conference the delegates will be proposed grouped and matched with persons and play-
ers in accordance with their profile and preferences. They will be asked to select categories in 
accordance with the 5 Think Tanks. The will thus have the opportunity to select discussion part-
ners ahead of conference and to have focused meetings during the extended lunch, breaks and 
focused dialogue during Think Tank session. 

The Innovative Cases of Solutions. 
Well proven success formula. Cases are submitted well ahead of conference in accordance with a 
standard form. The will be exposed on web before and after conference and during the confer-
ence by roll ups and to compete being orally presented or being selected for innovation award 

Vision Paper.
Vision paper for “Global Aquaculture Solutions”: A working group lead by The Norwegian Seafood 
Research Fund commencing work well ahead of conference will present a brief synthesis of major 
important measures during the innovation day, also on inputs from the Think Tanks. The paper 
will be completed after the conference made available through targeted distribution to decision 
makers and for mass distribution 

Innovation Award.
Innovation awards in categories following the 5 ThinkTank categories. Submissions details to be 
announced once registered for the Marine Innovation Day. Cases will be exposed on web ahead 
of conference, a selected group orally and finally 3 awards during conference dinner March 6.

MARELIFE is a uniquely composed multi-disciplinary and cross sector network embracing fisher-
ies, aquaculture and marine ingredients/marine biotech. Marelife acts in several ways:

Projects: Facilities collaboration between members and addresses challenges and potentials too 
big to be handled by indvidual members.

Commercialization: Assists in the commercialization and financing of ideas and inventions.

Public financial framework: Optimizing public frameworks for marine research and innovation

Communication: Build reputation and trust for the sector and extend our network.

Contact information: Prof. Øystein Lie, Director Marelife, oystein.lie@marelife.org

YOU ARE INVITED to actively 
attend this event in beautiful 
Bergen, meet key players and 
market and promote.

We cover culturing, eco- 
harvesting, front science  
and technology solutions, 
 environmental and socio 
economic responsibility etc. 

You will realize that we are all 
in the same boat and that we 
need a holistic and systemic 
approach to expand the blue 
revolution.



SOCIAL EVENTS
The NASF meeting place consists  
of different arenas for meeting the 
delegates in an unstressed  
atmosphere. Take part in the social 
programme and use the networking 
opportunities in addition to the 
conference coffee-breaks and 
lunches

TUESDAY 5 MARCH
Conference Speakers VIP Dinner

The Norway Seafood Centre, Fisketorget

By invitation only

WEDNESDAY 6 MARCH
Humber Seafood Cluster UK Reception

Cocktails in the NASF Exhibition Area,  
16.30-17.30

City of Bergen, Mayor’s Official Reception

Haakon’s Hall, conference badges required.
18:30 - 19:30

NASF Conference Delegate Buffet Dinner

The reception at the Conference hotel opens at 20:00 
and lasts until 23.00. Buffet food and drinks will be 
served. For registered conference delegates only. 
Invitation cards and conference badges required.

THURSDAY 7 MARCH
Pelagic Industry After Conference Meeting

For Pelagic’s fish Industry delegates.  
By invitation only.  
Hosted by the Norwegian Fishermen’s  
Sales Organization for pelagic fish.16.00-23.00

Haakon’s Hall is a medieval stone hall 
located inside Bergenhus Fortress. The 
hall was constructed in the middle of the 
13th century, during the reign of King 
Håkon Håkonsson (1217–1263). In 
medieval times, it was the largest build-
ing of the royal palace in Bergen, then 
the capital of Norway. It is the largest 
secular medieval building in Norway.

City of Bergen Official Reception March 6th

24
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NORTH ATLANTIC 
SEAFOOD FORUM
MAIN SPONSORS 2013 
The NASF organisors and conference partners wish to thank our distinguished main sponsors for their generous support. 

Their interest and backing of NASF is an indispensible incentive for the new organisers to further develop this unique NASF arena 
as a leading business meeting place for executives in the global seafood industry. 

COME AND DO 
BUSINESS WHERE 
THE BUSINESS IS! 

TM

Main Sponsors
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THIS IS NORTH ATLANTIC SEAFOOD FORUM (NASF)

•  Get insights into vital developments forming the future of the In-
dustry

•  Hear the latest in innovative and commercial developments
•  Learn about the industry’s political and legislative direction
•  Understand the financial and economic issues affecting the market
• Connect with leading seafood companies in the world

The NASF conference will provide new and invaluable insights and 
give you the fast-track to the global seafood markets.
•  A pre-conference - sets focus on Global Aquaculture Solutions 

and business development
•  Opening session - “the view from the bridge”; learn from  

politicians,  industry captains and leading seafood companies
•  Parallel sessions - for the latest update on industry  

challenges,  supply and market outlook, prices, innovation and busi-
ness, and sustainability issues

•  Corporate Finance Seminar - meet 20 of the world’s leading 
stocklisted seafood firms, investors and financiers

•  Major industry arena - for developing business and commercial 
 opportunities

WELCOME TO  
NORTH ATLANTIC  
SEAFOOD FORUM 
THE WORLD’S LARGEST SEAFOOD  
BUSINESS CONFERENCE

The North Atlantic Seafood Forum is the world’s largest seafood  business  conference, and a leading 
 executive meeting place for the seafood industry. In Bergen, March 5-7 2013, we expect 550-600  
delegates from more than 30 countries and 350  companies to attend NASF.

NASF is a broad annual industry event covering all major facets of the seafood sectors. NASF focuses  
on the key network between cutting edge innovation, technology, research, policy, finance, trade and  
commercialisation. The 8th conference in 2013 is an exellent opportunity to meet and interact with  
the leading world seafood operators, and other key players, along with financial institutions from the  
world’s largest seafood capital market, all in the same venue. Around 100 speakers will present papers  
in 10 seminars over 3 days.

Innovation

financepolicy

                 supply
markets &

pricing

sustain-
ability

NASF

NASF Business Platform

3 DAYS FULL OF EVENTS

THE CONFERENCE will provide you with 
new and invaluable insights into world
seafood markets and premium seafood 
companies together with innovative 
solutions.

SOCIAL EVENTS The NASF meeting place 
consists of many different arenas for
meeting the delegates in an unstressed 
atmosphere.

Take part in the NASF social programme 
and use these networking opportunities.

TUESDAY
5 March

WEDNESDAY
6 March

PRE-CONFERENCE
GLOBAL AQUACULTURE 
SOLUTIONS SEMINAR

Conference Speakers  
VIP Dinner Norway  

Seafood Centre 20.00 Conference Dinner
Radisson Royal Bryggen Hotel

SOCIAL EVENTS

THURSDAY
7 March

THE CONFERENCE

Pelagic Industry  
Reception

18.30 City of Bergen,
Mayor’s Official reception
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8th NASF
FOYER EXHIBITION ARENA
Radisson Blu Royal Hotell, Bryggen BERGEN
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Aqua Nor is the world’s largest aquaculture technology exhibition, featuring about 500 exhibitors  
from about 30 countries and 17,500 visitors from over 60 countries. The exhibition is held every 
other year in Trondheim, Norway. The next Aqua Nor will be held 13-16 August 2013.

Just before Aqua Nor 2013, the European Aquaculture Society (EAS) will hold its annual conference 
Aquaculture Europe ’13 in Trondheim 9 – 12 August 2013. 

Nor-Fishing is one of the world’s leading fisheries technology exhibitions and has been held every 
other year for over 50 years. The exhibition features over 450 exhibitors from 25 countries and 
about 15,000 visitors from over 50 countries. The next exhibition will be held 19 – 22 August 
2014.

NASF IN PARTNERSHIP WITH 
AQUA NOR AND NOR-FISHING 
EXHIBITIONS

NASF IS AN INTERNATIONAL PARTNER WITH NORWAY’S TWO 

MAJOR AQUACULTURE AND FISHERIES EXHIBITIONS

For more information, visit our web site www.nor-fishing.no or contact:

Mr. Ola Eriksen, Managing Director, Tel. +47 9220 3415, e-mail: ola@trondheimspektrum.no

Mrs. Kari Steinsbø, Project Manager, Tel. +47 7356 8540, e-mail: kari@nor-fishing.no 

Mr. Erik Hempel, Communications Director, Tel. +47 9084 1124, e-mail: erik.hempel@hempelco.com
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INTERNATIONAL NASF TEAM

Hans Olsson

Representative for Denmark and Faroe Islands
Hans has worked professionally with food business development issues worldwide for almost 20 
years. He has throughout his career gained comprehensive professional experience and knowledge 
of the challenges meeting the meat and fish processing companies, food sector development and 
supply chain analysis. He is a partner in Enavigo Consult a/s since 2008.
Tel: + 45 40 200 645 E-mail: ho@enavigo-consult.com

NASF is proud to present our International Team. These Representatives are all highly skilled consultants with 

a long background in the international seafood industry. As a group they represent a unique competence and 

market expertise network. We wish them every success with their NASF marketing endeavours.

Alexander Wever

Representative for Germany, Austria and Switzerland
Alexander covers the German markets along with Austria and Switzerland. He has experience as 
Category and Division Manager at Globus Hyper Market Chain and Metro Cash&Carry Germany. He 
now runs his own business - AWF Alexander Wever Fisch Consulting. Alexander is also Member of 
the Bremen Fish International Fair consulting committee since 2003.
Tel.: + 49 2381 3058647 E-mail: alexander.wever@aw-fisch.de

Simon Dwyer

Representative for UK and Ireland
Simon has worked closely with the seafood sector on a global basis and in particular, with the 
physical movement aspects within the supply chain, for over 20 years. Simon is based in Grimsby, 
UK. He is a member of the Humber Seafood Institute Board and Chairman of their Trade Corridor 
Group. Simon is a shareholder and Managing Director of Seafox Management Consultants Ltd. 
www.seafox.no Tel: + 44 7866501894 E-mail: simon@seafox.no Twitter: @simondwyer1

Paul van der Heijden & Bart Slappendel

Representatives for the Netherlands and Belgium
Paul is a solution provider with a strong emphasis on sustainable- & system innovation. The 
technologies focus on reducing total costs of ownership while improving performance compared to 
conventional systems. MatureDevelopment BV, Voorburg, the Netherlands
Tel: +31 858 78 67 72 E-mail: info@maturedevelopment.com

Knut Trellevik

Representative for Canada
Tudor Shipping Quebec Ltd, Montreal, Canada
Tel: +1 514 6901 042 E-mail: katrellevik@videotron.ca

David Russell

Representative for Namibia, Angola and South Africa
Born in Kenya, David has a MSc. in Natural Resource Management from the University of Canter-
bury in New Zealand. Since 2000 he has operated as a fishing industry consultant, primarily in 
Namibia and other SADC region countries. He has 25 years’ experience in the fishing industry, with 
experience in areas such as: fisheries marketing, processing, and value chain analysis.
Tel: + 264 81 233 57 48 E-mail: davelin@iway.na
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INFORMATION

NEED MORE 
INFORMATION?

PLEASE CONTACT OUR 
STAFF OR FOREIGN 
REPRESENTATIVES

PRACTICAL INFORMATION 

Conference 5-7 March 2013

STANDARD RATE
NOK 9.500 + VAT per delegate. The fee includes a full two 

days conference, lunches, refreshments, a buffet dinner 

conference reception at the Radisson Blu Royal Hotel, Bergen 

– and copies of all conference documentation, as available.

EARLY BIRD SPECIAL
NOK 8.500 + VAT per delegate if confirmed  

registrations are received before 5. February 2013. 

PARTICIPATION ONE DAY ONLY
Day one, Early Bird rate NOK 5000 + VAT, Conference Buffet 

dinner included. Day two, standard rate NOK 4000 + VAT, lunch 

included. Early Bird rates apply before February 5th.  

MARELIFE GLOBAL AQUACULTURE SOLUTIONS SEMINAR
March 5 separate registration NOK 3.500 + VAT inclusive 

lunch, conference documents and refreshments. Rebates 

applicable for 3-day NASF attendance, see registration.

VAT
Norway VAT of 25% is payable on all conference fees. Certain 

EU regulations permit VAT paid in Member countries to be 

reclaimed. For futher information, please contact your local  

tax authorities.

CONFERENCE VENUE
Radisson Blu Royal Hotel,

Bryggen, Bergen. Norway

Registration: 
Register as delegate on www.nor-seafood.com

For more information, contact:

Congrex Conference, NASF@congrex.no 
+47 22 56 19 30 – attention Anette

It may be necessary for reasons beyond the control of  

the organisers to alter the content and timing of the pro-

gramme or the identity of the speakers.

Jørgen J Lund, managing director

North Atlantic Seafood Forum AS 

+47 22 87 87 00 
jjl@nor-seafood.no 

 
Pareto Securities AS 

Kristin Samuelsen 

+47 22 87 87 06
kristin.samuelsen@paretosec.com

 

Marelife 

Øystein Lie

+47 917 48 240 
oystein.lie@forskningsparken.no

Germany/Austria/Switzerland

Alexander Wever

+ 49 2381 3058647  
alexander.wever@aw-fisch.de

The Netherlands/Belgium

Paul van der Heijden & Bart Slappendel. 

+ 31 858 78 67 72 
info@maturedevelopment.com

Denmark/Faroe Islands

Hans 0lsson

+45 402 00 645
ho@enavigo-consult.com

UK/Ireland

Simon Dwyer

+44 7866 508 194
simon@seafox.no

Southern Africa

Namibia, Angola, South Africa

Dave Russel

+ 264 81 233 57 48
clavelin@iway.na

Canada 

Knut Trellevik

+1 514 6901 042
katrellevik@videotron.ca



SEE YOU
NEXT YEAR  
AT THE 9TH  

NORTH ATLANTIC  
SEAFOOD FORUM  
MARCH 4-6 2014 

(WEEK 10) 
WE LOOK FORWARD

TO WELCOMING
YOU BACK TO BERGEN
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www.nor-seafood.com

BACKED BY THE SEAFOOD INDUSTRY
To secure strategic guidance as well as to strengthen North Atlantic Seafood Forum’s international image and reputation as a world-class event,  

we have established good collaboration with and gained support from the industry’s key organisations and top companies. These include: The Norwegian 

Seafood Council, Norwegian Seafood Federation, the Norwegian Fishermen’s Sales Organisation for Pelagic Fish, the Norwegian Raw Fish Sales Organ-

isation, the Norwegian Fishing Boat Owner’s Association, the Norwegian Institute of Marine Research, PWC, SINTEF, Kontali, MareLife, MSC,  

EU Fish Processors Association (AIPCE), University of Oslo, Tromsoe, Life Sciences and a number of leading international seafood companies.

Organisers:  Pareto Securities, MARELIFE and FAO  Mediapartner

NORTH 
ATLANTIC 
SEAFOOD 
FORUM 
5-7 MARCH 
2013

ENJOY LIFE 
AT THE 
RADISSON BLU 
ROYAL HOTEL 
BRYGGEN, 
BERGEN

NASF CONFERENCE VENUE:
RADISSON BLU ROYAL 

HOTEL BRYGGEN, 
BERGEN

2
0

5
0

1

COME  
AND DO 

BUSINESS 
WHERE 

THE 
BUSINESS 

IS!

Contact information:

Adress: Bryggen 5,  

Bergen, Norway

Phone: +47 555 43 000

www.radissonblu.com


